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TIP OF THE MONTH: 

 
WRITING A BUSINESS PLAN 

A business plan outlines the basics of a 
business concept: the business’s mis-
sion, objectives, products or services, 
management, and the basic marketing 
and financial plan. It is the document 
designed to reveal whether or not a 
business idea is workable.  

Doing the research itself to complete 
the business plan can be eye opening 
and help you make many decisions, 
including avoiding mistakes and pit-
falls.  

Here are some of the things readers of 
a business plan will look for: 
 
• Is the business idea viable? 
• Are its products or services new, 

unique, or in some way better 
than current offerings? 

• Does the business create or cater 
to a new market? 

• Are the cash flow and sales projec-
tions realistic? 

• Can the business be profitable 
and service its debt? 

• Does the business truly under-
stand and place priority on cus-
tomer needs? 

• Is the business concept clear, fo-
cused, and intelligently pre-
sented? 

• Is the business concept based on 
sound research and analysis? 

Six Steps to Easier Decision Making  
and Problem Solving in A Family Business 

by Lorne Owen and Judy Carter  
 

 The ability to solve problems and make decisions is vital to the smooth 
running of any family business, especially if several family members are in-
volved in the business. Improving a family's problem solving and decision mak-
ing technique does not require a Doctorate degree, however. All that is needed 
is a willingness to try a few new tricks. Below are six simple exercises designed 
to make problem solving and decision making easier: 
 
Assumption Analysis 
 When people disagree, it is often because they hold different assump-
tions. If, for example, a child taking over the family business sees it as a busi-
ness ripe for diversification or expansion and the parents see it as the enter-
prise which will provide for their retirement income, disagreements are inevi-
table. Before agreements can be reached, the parties in conflict must identify 
the underlying reasons for their disagreement. They need to understand each 
other's point of view. 
 People's points of view are based on a 
combination of facts, emotions, and personal be-
liefs or values. One of the fastest, most effective 
ways to solve a problem is to get each party to 
describe, ideally in writing, their underlying as-
sumptions, feelings, and values. Once the alterna-
tive assumptions, feelings, and goals are out in 
the open, they can be discussed. They can be ana-
lyzed to see if they are accurate, valid, reasonable, 
or financially viable. Time spent exploring as-
sumptions and underlying feelings can greatly 
reduce the time and effort required for the team 
to solve problems and make decisions 
 
Change Hats 
 Members of a family business often get locked into their respective 
roles. Each person takes essentially the same position every time there is a 
problem or decision to be made. The solution is to change hats. 
 First, find or make several different colored hats. Let the blue hat rep-
resent control. Let green stand for creativity and new ideas. Let red stand for 
anger and resentment. Let purple represent the soft, caring, emotional per-
spective. Let white represent objectivity and the wearer seek facts and truth. 
Let grey stand for hunches and intuition or indifference. Let the sunny yellow 
hat be for hope, optimism and positive .thinking. Let the black hat stand for 
pessimism and negativity. (Other colors may be added as desired. 
 When the family tackles a problem, give everyone a hat and have them 
play that role. Get Dad to exchange his blue “in control” hat for the purple 
“emotional” hat. Let Mom try the red hat. Let the baby of the family wear blue. 
Have fun. Rotate hats and roles. See what it feels like to be in someone else's 
shoes. Be sure to share the green hat. Be as creative in coming up with new 
ideas.  
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 Allow each person to speak to the issue based on the color of hat they are wearing. This gives 
them insight into how other family members may be thinking or feeling. It also shows them they do not 
have to take the same approach to problems and decisions every time. It allows them to explore several 
other colorful options. By breaking out of old ruts, members of the family business are able to speed up 
and improve the solutions and decisions at which they arrive. 
 
Alphabet Soup: Articulate, Brainstorm, Choose criteria, Evaluate options, Decide what steps to take 
 When dealing with a group, as with a multi-family, multi-generation business, the first and in many ways 
the most important step is to articulate what is the problem. Hold a round table discussion. Then have everyone 
write down a sentence outlining his or her understanding or view of the situation. Share these statements. Discuss 
similarities and differences. Then write a single statement which spells out the group's understanding of the prob-
lem to be solved or the decision to be made. 
 Next, brainstorm. Dream up all the possible options that come to mind. Make sure everyone has a chance 
to speak. Do not evaluate the feasibility of any of the ideas while brainstorming is in progress. Entertain all sug-
gestions, no matter how outlandish they seem at first. Sometimes the craziest ideas give rise to brilliant solutions. 
List all the options on a large sheet of paper so everyone can see them. Do not forget to include “Do Nothing” as an 
option. Discuss the options. Get additional information or clarification, if necessary.  
 Third, determine what criteria an option must meet to be selected. Use objective criteria such as price, effi-
ciency, effectiveness, scientific research, professional qualifications, equitability, or legal precedents. Other factors 
to consider are safety, whether the choice could be reversed later on, and consistency with family goals and values. 
Of course un-objective criteria like “Dad has to like it” may also be included. 
 Fourth, evaluate the options listed. Try to envision each one's outcome. Discuss the long-term ramifications 
of each. Discard options which are not reasonable, realistic, or viable. Look for win-win solutions.  
 Fifth, decide which option is best, based on the criteria selected. Often, the best course of action is obvious. 
If it is not, re-examine the definition of the problem. Once an option has been selected, put together an action plan. 
Decide who will be responsible for what activities and set deadlines. Last, set a date for a follow-up meeting to en-
sure progress is actually made. 

4 + 1: Ask an outsider 
 Take a typical family business: Mom, Dad, one child and their spouse. If they communicate well and work 
well together they will typically come up with far better solutions and decisions than any one of them would de-
velop alone. If they want to go one step further toward even better solutions and decisions, their best bet is to seek 
advice from an outsider who knows little or nothing about their business. 
 Problem solving and decision making research has shown that if an outsider who has little or no expertise 
about the issue in question is asked to help, the results produced will be consistently superior. That is because non-
experts ask basic questions like “Why do you do things this way?” This prompts the experts (in this case members 
of the family business) to examine their assumptions and time-worn traditions. It helps them look at their enter-
prise in a new light. It also encourages them to study their options more critically and consider creative solutions. 
 
Set Priorities by the Stars 

 What happens when after brainstorming and developing a range of op-
tions, the team realizes it has more choices than time and resources? The team 
must then prioritize. The risk with conventional decision making is that the 
loudest voices have the greatest impact. The solution is to buy a box of chil-
dren's multi-colored sticky stars (dots or Post-It notes will also work). List all 
the alternatives on a large piece of paper. Give everybody the same number of 
stars—at least one-third as many as there are options to choose from. Pre-
determine what the color of each means. For example, let red represent “must 

have” or “my first choice.” Let yellow mean “nice to have, but not essential” or “second choice.” Let green stand for 
“not really important right now.” 
 Have family members rank the options by sticking the colored stars where they want. If desired, allow peo-
ple to put more than one star beside any option. Using this technique, the picture of the group's priorities which 
emerges is crystal clear and decisions can be made democratically. 
 
The Head and Heart, Grid and Guts Combo 
 Another approach to ranking priorities and making decisions is to weight the criteria under evaluation. 
Suppose the business is planning to hire a new employee or buy a new tractor. The owner may feel that applicants'  
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previous job experience is far more important than their education. Others may feel that compatibility with exist-
ing equipment, reliability, and down-time for repairs are more important than horsepower, brand name, warranty, 
or cost. 
 The solution is to list all the criteria selected as important. Then, either rank them in 
order of descending importance or assign each a score for its value. For example, the team 
might decide that compatibility is worth 10 points, reliability and down-time are worth 7, 
horsepower and cost 5, warranty is worth 3, and brand name worth 1. Similarly, experience 
might be worth 10 and education 4. Do the arithmetic. The person or tractor which meets the 
criteria will be clear. 

Unfortunately, straight arithmetic does not necessarily yield the best choice. It fails to 
take gut feelings and intuition into account. An option may have the highest overall score but may not 
feel right. A happy compromise and wise decisions can be reached if the team selects the top three op-
tions using the arithmetical grid and from those three choices let their hearts decide which alternative 
“feels right.” 

 
(Decision making and problem solving in a family business is covered in greater detail in the  

Enterprising Rural Families: Making It WorkTM on-line course.) 
 

Edited by: John P. Hewlett, UW Ranch/Farm Management Specialist. 

 
Authored by Lorne Owen, Rural Advisor for Western Economic Diversification Canada, Alberta, and Judy Carter, M.A. 
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“Heads, we pour massive amounts of cash 
into research and development,  

revolutionize our industry and become  
bigger than Microsoft, Ford and Dell  

combined. Tails, we grab a quick lunch, 
leave early and go fishing.” 

DECISION MAKING AND PROBLEM SOLVING 
IS A BIT MORE COMPLEX! 

 
The following six steps are designed for effective, family 
business problem solving and decision making. 
   1. Assumption Analysis: vocalize and understand one an-
other’s opinions and points of view 
   2. Change Hats: let each family member ‘try out’ various po-
sitions in the business 
   3. Hold a ‘Round Table’ Discussion: articulate, brainstorm, 
choose criteria, evaluate options,  decide on what steps to take 
   4. 4+1: Seek advise from an outsider 
   5. Set Priorities by the Stars: prioritize by color ranking 
issues on a visible chart to make decision making more clear 
   6. Head, Heart, Grid and Guts Combo: if a decision does 
not ‘”feel right” reconsider your top options, then let your hearts 
decide which alternative “feels right” 


	Page #

	Enterprising Rural FamiliesTM  

	Volume III, issue 5

	Volume III, issue 5

	Enterprising Rural FamiliesTM  

	Page #



<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJDFFile false

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /Description <<

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /DAN <>

    /DEU <>

    /ESP <>

    /FRA <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /PTB <>

    /SUO <>

    /SVE <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



